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ABSTRACT  5"(;; 
The following is a detailed report of  a primary research study done at Ball State University 
during the 2012 - 2013 school year.  This study was designed to reveal perceived personality 
differences in students with differing experiences and backgrounds upon their entrance into the 
job market.  The study was entitled "The Effect of  Study Abroad / Internships on Students in the 
Job Market". 
The study polled 90 students studying Human Resources in the Miller College of  Business.  It 
requested that they place themselves into the shoes of a hiring manager, evaluate a resume, and 
fill out an evaluation form.  The results of this form were then entered into SPSS, a tool for 
statistical analysis. 
The results from the statistical analysis were mean scores for each candidate in the areas of 
individuality, organization, knowledge, adaptability, sociability, determination, awareness, 
involvement, experience, and well-roundedness.  There were also mean scores for the evaluators' 
likeliness to hire, interview, or reject the candidate. 
The statistically significant conclusion that this study drew was the following: "Students who 
had a study abroad experience, as compared to those without any additional experience as well as 
those with an internship experience, were perceived by students studying hiring practices in the 
job market to be more adaptable." 
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INTRODUCTION 
My name is Grace Williams and I am a senior at Ball State University studying 
Marketing and Spanish.  Through my four years at Ball State I have split my time between my 
two passions, foreign language and business.  I have spent an equal number of hours in the North 
Quadrangle building studying sentence structure, syntax, grammar, and Spanish conversation as I 
have in the Whitinger Business building studying accounting, finance, brand management, and 
business law.  I have successfully completed two internships in marketing, one with a small 
agency named "xiik" and one with the Indianapolis Colts in addition to spending an entire 
semester abroad in Spain.  I have filled my spare time with extra curricular activities like 
International Conversation Hour, American Marketing Association, and Alpha Gamma Delta, 
whose Executive Council I served on for two years.  And like most students, I also manage a part 
time job; I work on campus as a Tour Guide as well as an Assistant Campus Visit Coordinator 
for the Office of Admissions.  These experiences make me who I am, they have shaped my 
college experience and prepared me for my future, they have made a difference in  my life and 
they matter to me.  The question is, do they matter to the employers than I am trying so hard to 
impress?  It was this central question that drove me to create the primary research study that 
became my Senior Honors Thesis. 
It was extremely clear from the beginning of this endeavor that it would be impossible 
to evaluate every single experience (internship, study abroad, extracurricular, educational, or 
otherwise) individually with the time I was allotted to complete the study.  Knowing this, I 
narrowed my research to a comparison between two of the most defining things I did while at 
Ball State, my study abroad experience, and my internship experience.  The central question now 
became, "Which is more important to a potential employer, an internship experience, or a study 
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abroad experience?" hence the title of my study, "The Effect of Study Abroad! Internships on 
Students in the Job Market". 
Having settled on a research topic, my next step was to decide upon the design of my 
study.  I knew what I wanted to find out, but I had no idea how to find it out.  I knew the final 
destination, but I had no  idea how to get there.  My thesis advisor, Dr. Susan Brudvig, suggested 
primary research.  Together, we developed a study that used hypothetical resumes to isolate and 
evaluate individual characteristics and experiences via the completion of an attached survey. 
The study's design, implementation, analysis, and results are explained in the following 
sections. 
DESIGN 
This study was designed to evaluate perceived strengths, weaknesses, and traits in 
students relative to what experiences they had in college.  I decided to create a four-part packet, 
which included infonned consent, a scenario, a resume, and a candidate evaluation fonn 
(survey).  The purpose of this design was to put the subject, or person taking the survey, into the 
position of  a hiring manager.  They were asked to evaluate the attached resume, and complete the 
candidate evaluation fonn according to how they felt about the potential candidate.  This method 
allowed for impartiality and randomness in the sample. 
SAMPLE 
The sample used for the study comprised 90 college students studying Human Resource 
Management at Ball State University.  This sample was easily accessible, readily available to 
take the survey, and willing to participate in an involved manner.  Because these students were 
studying hiring practices in the job market, they were able to apply the skills and knowledge that 
they learned in their classes to aid in the implementation of my study.  I was extremely fortunate 
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to have this resource at my hands and although the students served as replacements for actual 
hiring managers, the size of the sample far from compensated for lack of  experience in the actual 
job market. 
INFORMED CONSENT 
In order to complete a primary research study, Tneeded to first obtain approval from the 
Institutional Review Board.  This was a multi step process in which I first was asked to complete 
mUltiple different Collaborative Institutional Training Initiative (CITI) tutorials over social, 
behavioral, and educational research.  I then was asked to complete an IRB Human Subjects 
Research Application & Narrative form in which I applied for IRB approval.  After my project 
was approved, I created an Informed Consent form that was distributed to each survey 
participant. 
This Informed Consent form acted as an informational tool, which informed participants 
of the study's purpose, the inclusion/exclusion criteria for the study, confidentiality, policies on 
storage of  data, associated risks and discomforts, possible benefits, contact information, and 
asked for their voluntary participation.  I based the format of my Informed Consent document off 
of  one provided by the IRB itself. 
All CIT! training certificates, Narrative Applications, and Informed Consent documents 
are appended. 
SCENARlO 
The scenario acted as the first component of  the packet that was administered to the 
sample.  It allowed the students to place themselves into the position of a hiring manager at an 
average sized company.  The scenario specified that the company wanted to hire someone 
directly out of  college and in the field of marketing.  It noted that the evaluator should take 
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special consideration of the candidate's abilities including involvement on campus, experience, 
and education as the company was looking for a "well rounded individual".  I wanted to leave 
the scenario as vague as possible so as to not guide the evaluator into any specific direction.  The 
purpose of this was to let the evaluator decide what qualities were important, and evaluate the 
candidate accordingly. 
Scenario is appended. 
RESUMES 
The next component of each packet was a resume.  Each packet contained one of three 
resumes, chosen at random.  Resume A, Resume B, and Resume C were identical with the 
exception of  one item per resume.  This way, while evaluating the candidate, the evaluator was 
effectively evaluating their experience and education, and making judgments about those 
experiences based on what they felt was more relevant in the current job market.  I hoped to see 
differences in results based on which resume the results were coming from. 
Many things on the resumes were left purposely vague; take for example something as 
simple as the name of the fictional candidate.  I chose to use the name "Pat Smith".  I did this for 
a couple of  different reasons.  I did not want the evaluator to know what age, race, or gender the 
candidate was, therefore I chose a name that was racial, gender, and age neutral.  Each resume 
also had identical extra curricular activities, so that no extra involvement would give one 
candidate the edge over another.  I wanted the main source ofjudgment to come from the factors 
that I was trying to evaluate. 
All resumes are appended. 
Resume A 
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Resume A was the "study abroad resume".  It  included a college education with a double 
major in Spanish and Marketing complete with multiple honors and 3.7 grade point average.  It 
also included experience at a university in Madrid, Spain through study abroad.  The resume 
stated specifically that the student took part in language and culture classes, attended over 20 
hours of class per week, improved their language skills, and traveled Europe over the span of 6 
months.  Resume A,  like the other resumes, also included experience working in the Office of 
Admissions as well as at Starbucks Coffee Company as a Barista.  The activities section included 
involvement in the American Marketing Association, the National Society of Collegiate 
Scholars, International Conversation Hour, and the Advanced Professionalism Certificate 
Program. 
Resume B 
Resume B was the "internship resume".  It included a college education with a double 
major in Spanish and Marketing complete with multiple honors and 3.7 grade point average.  In 
addition to this, it included experience working at Willow Marketing, a marketing agency in 
downtown Indianapolis.  The resume stated that the applicant was able to improve their skills in 
the areas of project specific research, Google Analytics, quality assurance, and customer service 
through their internship.  Resume B, like the other resumes, also included experience working in 
the Office of  Admissions as well as at Starbucks Coffee Company as a Barista.  The activities 
section included involvement in the American Marketing Association, the National Society of 
Collegiate Scholars, International Conversation Hour, and the Advanced Professionalism 
Certificate Program. 
Resume C 
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Resume C acted as a "control resume" of sorts.  It included neither a study abroad 
experience nor an internship.  It included a college education with a double major in Spanish and 
Marketing complete with multiple honors and 3.7 grade point average.  Resume C, like the other 
resumes, also included experience working in the Office of Admissions as well as at Starbucks 
Coffee Company as a Barista.  The activities section included involvement in the American 
Marketing Association, the National Society of Collegiate Scholars, International Conversation 
Hour, and the Advanced Professionalism Certificate Program. 
A control group is defmed as "a group separated from the rest of  the experiment where 
the independent variable being tested cannot influence the results" (Helmenstine, 2013).  The 
existence of a control group was extremely necessary to the success of the study.  This is because 
in order to be able to compare internships and study abroad experiences, I first needed something 
to compare them to, a base level.  Resume C provided me with the necessary infonnation about 
employers' thoughts on the "average candidate", with no study abroad or internship experience. 
SURVEY 
The survey acted as the final piece of the packet, and was entitled "Candidate Evaluation 
Fonn" and was broken up into three different sections.  The first section asked the participant to 
"rank the following on a scale from 1 - 10, with 10 being very likely, and 1 being very unlikely". 
It asked questions concerning the participant's aptness to reject, interview, or hire the candidate. 
The second section of the survey is the section that I was most interested in.  It asked the 
participant to rate ten different characteristics on a scale from 1- 1  0,  10 meaning that the 
candidate reflected the characteristic well, and 1 meaning that the candidate did not reflect the 
characteristic at all.  I chose to use a 10-point scale because it forced the participant to make a 
choice either way, as there was no middle point.  According to an article from the Journal of 
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Marketing Management, "A forced-choice rating scale will bias results by eliminating the 
undecideds and/or those with no opinion." (Friedman, 1999).  The characteristics that I was 
interested in  knowing more about were individuality, organization, knowledge, adaptability, 
sociability, determination, awareness, involvement, experience, and well-roundedness.  I felt that 
an equal number of these characteristics were applicable to a study abroad experience as well as 
to an internship experience; they are characteristic that I know from personal experience I 
developed from each particular situation.  For example, through my study abroad experience I 
develop my skills in the areas of  individuality, adaptability, sociability, and awareness, and 
through my internship I developed my skills in the areas of organization, knowledge, 
determination, and experience.  I was interested to see if there were correlations between a) the 
particular experiences I associated each of these characteristics with and b) the presence of these 
characteristics in a candidate and their ability to land and interview or job.  Involvement and 
Well-roundedness were added to the list of  characteristics for balance. 
The last part of the survey tested the same variables as the second part, but was more 
focused on how important those variables were to the person hiring the candidate.  It asked the 
participant to rate the characteristics on a scale from I - 10, 1 meaning that the characteristic was 
not important to the in the hiring process, and 10 meaning that it was important to them in the 
hiring process.  This allowed me to evaluate importance as well as performance.  For example, if 
a candidate were to score a  lOon individuality in part two, but only a 1 in part three on the same 
variable, I would know that the candidate reflected the characteristic well, but it was not 
important to the participant whatsoever in the hiring process. 
Survey (Candidate Evaluation Form) is appended. 
Traits 
13 There has previously been research done on personality traits as they relate to success in 
the job market or on the actual job, but not all of that research agrees.  For example, the Graziado 
Business Review states that some of the most important traits for success in the job place are 
individualism, time orientation, extraversion, and openness to experience (Mallinger, 2010), 
while an article done by Business Insider states that collaboration, curiosity, focus on the future, 
and self fulfillment are most important (Popper, 2010). 
Clearly there are multiple types of people that can, and do, succeed on the job.  The 
purpose of this study was to isolate those traits that can be associated with particular experiences. 
It is for that reason that I chose the traits that I did.  As previously mentioned, it was these traits 
that I associated with my previous experiences, but there is undeniable overlap between the 
research, and my study. 
LIMITATIONS 
There are clear limitations with the design on this particular study, the biggest of which 
can be seen within the sample itself.  The first choice for the sample of  this survey was 
absolutely hiring mangers themselves.  But realistically it was only possible to gain a few 
interviews at a maximum with these professionals, and due to the fact that I needed a sample size 
much larger than that for the type of  analysis that I wanted to complete, a larger sample was 
necessary.  This meant that I had to use students, and while they were a perfectly reasonable 
substitute, and provided extremely relevant and pertinent information, they do not have 
experience with hiring in the current job market, which would have been a huge benefit. 
Another limitation of this study is that only one experience could be evaluated at a time, 
when in reality a potential candidate usually has a large variety of experiences to present in 
support of  their application for any job.  Due to the fact that the isolation of these experiences 
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was key to the success of the project, I was unable to evaluate more than one experience at a 
time. 
IMPLEMENTAnON 
The following section details the implementation and administration of  the survey to the 
90 participants.  It also covers the different challenges that were crossed along the way to 
interpretation and analysis. 
METHOD 
I chose to distribute the copies of  the survey via physical hard copy rather than 
electronically, as I felt that a higher response rate would be reached through this method.  I also 
wanted to be able to explain the process to the participants to make sure that they were filling it 
out to my satisfaction.  I was able to obtain three different Human Resource classes as a sample, 
two introductory level and one higher.  On the day that the survey was scheduled to be 
implemented, I entered the class, introduced myself, and began to explain the project. 
I told the classes that I was conducting a survey on hiring practices in the job market, but 
made sure to leave out the strategic information that I was testing, i.e. study abroad experiences 
and internships.  I then walked them through the entire packet, page by page, before handing it 
out.  I read through the informed consent page, told them what scenario they were to imagine 
themselves in, asked them to read through the attached resume extremely carefully, and fill out 
the attached survey accordingly.  I distributed the surveys one by one, making sure that an equal 
number of  each type of  survey was randomly being distributed, and told the participants they had 
as long as they needed to fill it out. 
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Upon completion, the participants were to print their names on the bottom of the 
informed consent form, and tum it back into me separately from their survey, to ensure 
confidential ity. 
Each survey was encoded with a file name specific to which resume it pertained to, that 
way, when the resumes were separated from the surveys, I still knew which qualities the 
participant in question was evaluating. 
All in all each time the survey was administered took about 10 minutes. 
CHALLENGES 
There were a few different challenges that I encountered during the implementation of 
the survey.  The first of these was finding an appropriate sample, in order the have data that was 
statistically significant, I needed a sample size that was above 30 (Hyman, 2010).  This meant 
that I needed to choose a sample that was easily accessible; students seemed like an appropriate 
choice.  The next challenge was finding professors that were willing to sacrifice their valuable 
class time for my benefit.  I overcame this obstacle by choosing classes that could benefit from 
the implementation of my survey; this led me to Human Resource classes. 
Dr. Brudvig, Dr. Pendel, Dr. Montag, and Dr. Montagno were instrumental in helping me 
secure classes that would be appropriate for my sample.  Between my packed schedule and the 
demanding syllabi of the classes that I was trying to enter, finding the time to implement the 
survey quickly became a challenge.  By making it a priority in my schedule, I was able to collect 
all 90 samples by the end of the fall semester. 
ANALYSIS 
The following section details the analysis portion of the project.  It  includes all processes 
went through after the initial collection of  surveys until the results were interpreted. 
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Because I chose to implement a survey in class as opposed to using a web-based 
software, my analysis was a bit more complicated than originally planned for.  The first step in 
the analysis of  all of this data was to organize it into sections as I wished to interpret it.  Because 
there were three different types of  surveys, I chose to group data sets based on that aspect, and so 
I was left with three different groups of  data: internship data, study abroad data, and control data. 
The next step to this process was to give each individual survey a number; this was to 
minimize confusion later in the process.  I chose to assign values based on data group, so control 
group data was numbered 101-130, internship data was numbered 201-230, and study abroad 
data was numbered 301-330.  After this step was completed, I was ready to enter the data into 
SPSS. 
IBM SPSS Statistics, more commonly referred to as simply "SPSS", is a software 
package used for statistical analysis.  I chose to use this program for a number of  different 
reasons.  SPSS makes statistical analysis simple, its simple user interface combine with its 
tangible results make it the tool of  choice for many professionals in the field of research.  I was 
particularly familiar with this program due to the fact that I had used it in a previous course taken 
here at Ball State: Marketing 350, Marketing Research.  The step that followed was the most 
tedious, and that included entering by hand all 90 sets of  data. 
In order to get the most out of SPSS, data needs to be entered into the system in a way 
that is  logical.  By separating the data into different rows based on previously assigned numbers, 
I was able to get a holistic view of the information at hand, and by separating out each individual 
question into different columns, I was able to view each individual personality trait separately. 
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After all data was entered into the program, I ran different statistical tests to gain insight into the 
information that I had collected. 
DESCRiPTIVE STATISTICS 
One of the most helpful statistical tests that I ran was entitled "Descriptive Statistics". 
This test provided general distribution information on different groups of  data including means, 
standard deviations, and sample sizes.  The results of that test are described below as well as 
displayed in the output tables in the appendices. 
RESULTS 
The following section details the results found from the statistical analysis of  each trait, 
personality or otherwise. 
REJECT 
Means for this trait varied between different groups.  Those who evaluated the control 
group ranked the candidate at a 3.1 out of 10, candidates who had an internship experience 
scored a 3.14, and study abroad candidates scored a 2.87.  Although no means were excessively 
high, students who had an internship experience were most considered to be most likely for 
rejection. 
INTERVIEW 
Means for this trait varied between different groups.  Those who evaluated the control 
group ranked the candidate at a 8.35 out of 10, candidates who had an internship experience 
scored a 8.38, and study abroad candidates scored a 8.53.  Students who had a study abroad 
experience were most likely to land an interview. 
HIRE 
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Means for this trait varied between different groups.  Those who evaluated the control 
group ranked the candidate at a 7.35 out of 10, candidates who had an  internship experience 
scored a 7.28, and study abroad candidates scored a 7.73.  Students who had a study abroad 
experience were most likely to be hired. 
INDIVIDUALITY 
This characteristic was originally chosen to reflect a personality trait found in someone 
who had studied abroad.  Means for this trait varied between different groups.  Those who 
evaluated the control group ranked the candidate at a 6.81 out of 10, candidates who had an 
internship experience scored a 6.72, and study abroad candidates scored a 7.20.  Students who 
had a study abroad experience were most successful in reflecting this personality trait. 
ORGANIZA TION 
This characteristic was originally chosen to reflect a personality trait found in someone 
who had an internship experience.  Means for this trait varied between different groups.  Those 
who evaluated the control group ranked the candidate at an 8.06 out of 10, candidates who had 
an internship experience scored a 7.76, and study abroad candidates scored a 7.80.  Students who 
had neither a study abroad experience nor an internship were most successful in reflecting this 
personality trait. 
KNOWLEDGE 
This characteristic was originally chosen to reflect a personality trait found in someone 
who had an internship experience.  Means for this trait varied between different groups.  Those 
who evaluated the control group ranked the candidate at an 8.48 out of 10, candidates who had 
an internship experience scored an 8.00, and study abroad candidates scored an 8.07.  Students 
who had neither a study abroad experience nor an internship were most successful in reflecting 
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this personality trait. 
ADAPTABILITY 
This characteristic was originally chosen to reflect a personality trait found in someone 
who had studied abroad.  Means for this trait varied between different groups.  Those who 
evaluated the control group ranked the candidate at a 7.00 out of 10, candidates who had an 
internship experience scored a 7.38, and study abroad candidates scored a 8.53.  Students who 
had a study abroad experience were most successful in reflecting this personality trait. 
SOCIABILITY 
This characteristic was originally chosen to reflect a personality trait found in someone 
who had studied abroad.  Means for this trait varied between different groups.  Those who 
evaluated the control group ranked the candidate at an 8.42 out of 10, candidates who had an 
internship experience scored a 7.83, and study abroad candidates scored a 8.63.  Students who 
had a study abroad experience were most successful in reflecting this personality trait. 
DETERMINATION 
This characteristic was originally chosen to reflect a personality trait found in someone 
who had an internship experience.  Means for this trait varied between different groups.  Those 
who evaluated the control group ranked the candidate at a 8.58 out of 10, candidates who had an 
internship experience scored a 8.00, and study abroad candidates scored a 8.53.  Students who 
had neither a study abroad experience nor an internship were most successful in reflecting this 
personality trait. 
AWARENESS 
This characteristic was originally chosen to reflect a personality trait found in someone 
who had studied abroad.  Means for this trait varied between different groups.  Those who 
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evaluated the control group ranked the candidate at a 7.71  out of 10, candidates who had an 
internship experience scored a 7.34, and study abroad candidates scored a 7.83.  Students who 
had a study abroad experience were most successful in reflecting this personality trait. 
INVOLVEMENT 
This characteristic was not originally chose to reflect any particular candidate.  Means for 
this trait varied between different groups.  Those who evaluated the control group ranked the 
candidate at an 8.48 out of 10, candidates who had an internship experience scored a 8.62, and 
study abroad candidates scored a 8.67.  Students who had a study abroad experience were most 
successful in reflecting this personality trait. 
EXPERIENCE 
This characteristic was originally chosen to reflect a personality trait found in someone 
who had an internship experience.  Means for this trait varied between different groups.  Those 
who evaluated the control group ranked the candidate at a 6.61  out of 10, candidates who had an 
internship experience scored a 7 AI, and study abroad candidates scored a 7.030.  Students who 
had an internship experience were most successful in reflecting this personality trait. 
WELL ROUNDEDNESS 
This characteristic was not originally chose to reflect any particular candidate.  Means for 
this trait varied between different groups.  Those who evaluated the control group ranked the 
candidate at a 7.74 out of 10, candidates who had an internship experience scored a 8.030, and 
study abroad candidates scored a 8.070.  Students who had a study abroad experience were most 
successful in reflecting this personality trait. 
CONCLUSION 
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By simply evaluating the information above, it is clear that there are slight differences in 
the means between sample groups.  Candidates who had a study abroad experience scored the 
best in 9 out of 13  categories including: lowest rejection rate, highest interview rate, highest hire 
rate, highest score in individuality, adaptability, sociability, awareness, involvement, and well 
roundedness. 
Candidates who had an internship experience scored the best in only one category, and 
that was the experience category.  This same sample group scored the lowest in 8 out of  the 13 
categories including: reject rate, hire rate, individuality, organization, knowledge, sociability, 
determination, and awareness. 
Interestingly enough, candidates in the control group scored highest in 3 out of  the  13 
categories including organization, knowledge, and determination. 
Although the means reveal a general distribution pattern, in order to determine if these 
differences in means are statistically significant, an ANOVA test had to be run, which can also 
be found in the appendices.  This test shows two different variables, "F" and "Sig.", the value 
that I was interested in was "Sig.".  In order for a difference in means to  be statistically 
significant, the p value, or "Sig.", needed to be less than .1  for a confidence interval of 90% 
(Hyman, 2010). 
Following this logic, I was left with one statistically significant piece of information: 
Students who had a study abroad experience, as compared to those without any additional 
experience as well as those with an internship experience, were perceived by students studying 
hiring practices in the job market to be more adaptable. 
FUTURE DIRECTIONS 
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No project turns out exactly like it was planned, and this project is no different.  There 
are a couple of things that I wish I had done differently, and if I were to do this project again, 
that I would incorporate in order to gain even more insight into hiring practices in the current job 
market. 
One of the first things that I would have liked to  be able to take a closer look at is the 
second half of the candidate evaluation form, or the "importance" section.  This section ranked 
the importance of each individual trait from the perspective of the person doing the hiring.  As 
described earlier, it provided insight into which characteristics actually made a difference during 
the hiring decision.  This section was added into the survey not as the primary concern, but as an 
additional way to gain data, and due to time constraints, I was unable to do any real type of 
statistical evaluations on it.  Moving forward, it would be an extremely interesting thing to take a 
closer look at, especially because the data is already there. 
Another thing that I would like to be able to  look at is the evaluation of a study abroad 
resume directly along side an internship resume.  It would be very fascinating to see how the 
evaluations of these types of  characteristics would change when the hiring manager is comparing 
different candidates with each other.  This was not possible in my study due to the extremely 
complex analysis that would have to happen, but would definitely be something to look into for 
the future, especially because it is more likely that in a "real life situation" a hiring manager 
would be evaluating mUltiple candidates at one time. 
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APPENDIX I:  CITI Training (1) 
CITI Collaborative Institutional Training Initiative (CrTI) 
RCR FOR SOCIAL, BEHAVIORAL & I EDILJCATIONAL 

RESEARCHERS Curricuh.:lm  Completion Report 

Printed on 711612012 

Leamer: Grace 'tllillarns (user  arne: gc\"iilliarns2) 
Institution: Ball State Unilve slty 
Contact Information  uncle. I dia  a u  -ted s~ tes 
C)epartment: Man  e "ng 
Email:  grace"will~ ms2013@grnaILcof'1 
RCR FOR SOCIAL, BEHAVIORAL & EDUCATIONAL RESEARCHERS: T  is 

cot! se  -~ for investlgato's. slaff and st'J.. en~  with a  I  teres. or focus In  Social 

and Behavioral researd l. T  Is oourse co  ta"ns text. embedded case s'lu  ies 

AND quizzes. 

Stage 1. RCRj'assed on 07/11/1'2 (Ref # 82240  2) 
----~----~--~--~--------T_-------T Date 
Completed  Score 
t.  S  aring and Own ersh p  4.15 (80%) 
1 5/5 (100%) 
4/5 (80%) 
5/5 (100%) 
7/8 (88%) 
age 
For this Completion Report fa be valid, the learner listed above must be 
affiliated with a CITI participaUng [institution. Falsified information and 
unauthorized use ofthc CITI course site is unethical, and may be 
considered scientific misconduct by your institution. 
Paut B:aul'1Jsch',\'eiger Ph.D. 
Drofe~or. Un-..rersit'l ofr'/iam 
Director Office of  esearcn Educa'"on 
CITI Goull"se Coordjnatnr 
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APPENDIX II:  CITI Training (2) 
CITI Collaborative InstitutionaL Training Initiative 
Social & Behavioral Research· BaSlie/Refres  her Curriculum Completion 

!Report 

Prilnted on 7/1612012 

Learner: Grace 'tlilliams (user  ame: gc,\",.illiams2) 

Institution: lEali State Ullive'sity 

Contact Information  uncie. india  a u  "ted Sr L.ates 

Clepartme  t  Mari(e'"ng 

Ema I: grace.wilfams2013@gmaiLcom 

50-cial& Behavioral Research - Basic/Refresher: Choose tr:is grmJp to sa "sp; 
elTl trai  ing re"  irements for I  vest"  arors a  d s~ aff involved prima ily in 
Social18e avioral Research ~ " h  umao subjects. 
Stage 1. Basic Course Passed on 07/1 6/12 
----~~------~--~=-~~~---
Score 
5/5 (100% ) 
5.15 (100%) 
5/5 (100%) 
1 4/4 (100%) 
4/4 (100%) 
3/4 {75%) 
3J3 (100%) 
4/4 (100%) 
5i5 (100%) 
4!4 (100%) 
6f12  4/5 (80%) 
Una  ticipl3!ted Problems a  d Reporling Require  ents in  071  6.'12  0/3 {O%) 
So  "·  1,and Behav"oral Researc 
27 APPENDIX III:  IRB Human Subjects Research Application and Narrative 
B  A  L 
U  N  I  V  ERSITY 
Office  01 Research Integrity 
Institutional Review Board (IRB) 
2000 University Avenue 
Munci e, IN  47306-0155 
Phone : 765­285-5070 
Fax  765-285-1 328 
IRB Human Subjects Research Application &Narrative 
I PRINCIPAL INVESTIGATOR INFORMATION 
The Principal Investigator (PI) MUST be a 6all State University Faculty, Staff, or Student. 
Princi pal Investigator (PI):  Grace Williams  Degree:  BA 
-=~~~~--~~~--~~~~ .  ~~-------
Department:  Marketing  Telephone:  217-493-9165 
Email:  gcwilliams2@bsu.edu 
Affiliation  (Pick one):  0  BSU Faculty 
o  BSU Staff 
o  BSU Graduate Student 
~  BSU Undergraduate Student 
PrinciDallnvestigator Research Experience: 
1. 	 Have you ever been a Principal Investigator?  o  Yes  ~ No 
2. 	 How many years have you been conducting research in any capacity?  o  Years 
3, 	 Have any of your prior studies been suspended or terminated by BSU or a third 
party?  o  Yes  ~ No 
4. 	 Have you or any member of your research staff ever been sanctioned for 
unethical behavior in research activities?  o  Yes  ~ No 
If yes,  to #3 and/or #4, please explain: 
I FACULTY ADVISOR INFORMATION 
If the Principal Investigator (PI) is a STUDENT (Graduate or Undergraduate) with Ball State 
University, a BSU Faculty member adviSing or supervising the research must be listed below. 
Faculty Advisor:  _S::.:u:.::s;::anc:...B=='ruc.::-::-dv:..:.;ig'--_-,-___-::--c:---::__-=-::-:-::c:--_  Degree: -'P _h-=D____ 
Department:  Marketing & Management  Telephone:  _5-=-=.20:..:0..::.8__________ 
Email:  sbrudvig@bsu.edu 
FACULTY ADVISOR ASSURANCE STATEMENT 
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28 As the Faculty Advisor for this study, I certify that I have reviewed and support this protocol and approve 
the merit of this research project and the competency of the investigator(s) to conduct the project.  My 
involvement in this study is as follows (check one option): 
cg]  I will be involved in this project.  My name is tisted and my re sponsibilities (described in the Key 
Personnel section) include supervision and oversight of this project. 
D  I will be involved in this project.  My name is listed and my responsibilities (described in the Key 
Personnel section) are limited (e.g. data analysis only). I affirm this investigator has the 
competency to conduct this research study without my supervision or that of any other faculty or 
staft Member of Ball State University. 
A Faculty Advisor MUST electronically sign this study for all student research projects before the 
protocol is submitted to the IRB for review. When you sign this study as the Faculty Advisor, you 
are also agreeing to the terms in the Faculty Advisor Assurance Statement above and accepting 
responsibility for ensuring that the terms of the Principal Investigator Assurance Statement are 
met. 
I HUMAN SUBJECTS RESEARCH TRAINING 
COLLABORATIVE INSTITUTIONAL TRAINING INITIATIVE (CITIl 
As of January 1, 2010, Ball State University policy requires that all PI's, faculty advisors, and key personnel 
complete the CITI Training. To comply with the educational requirement, you (and atl key personnel for this 
project, including faculty advisor) must have completed the online training modules on the protection of 
human subjects. For more information and link to ClTI's website please go to the Office of Research 
Integrity website: hltp:llcms.bsu.edu/AboutJAdministrativeOffices!Researdllntegrity/CITITraining.aspx 
Have you and all Key Personnet completed the online training modules?  cg] Yes  D  No 
·If this is your first BSU IRB submission, please include a PDF copy of your CIT! Training 
certificates, along with other key personnel. 
PLEASE NOTE:  If this is a National Science Foundation (NSF) funded project, the PI and all key 
personnel must also complete the Responsible Conduct of Research (RCR) Training.  The RCR 
training is located on CITI's website. 
OTHER TRAINING 
Are there any specialized training(s) required for your project (for example, certification for medical 
procedure, training in crisis response, etc.)?  DYes  cg]  No 
If yes, please explain and state if key personnel have been trained: 
IKEY PERSONNEL 
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Name  DepartmenVOther 
Institution, Organization, or 
School 
Title (Co-PI, Research 
Asst., Faculty Advisor, 
etc.) 
Responsibilities 
Susan Brudvig , Asst Prof.  Marketing & Management  Faculty Advisor  Supervision & Oversight 
List all Key Personnel, other than the PI, who will have a role in  the research project: 
.. . Attach additional personnel, If necessary, as a separate document titled "Additional Key Personnel" 
Principal Investigator Agreement: 
I have read and understand Ball State University's "Policy for the Protection of Human Subjects in 
Research" as stated in the Faculty and Professional Personnel Handbook, and I agree: 
a. 	 to accept responsibility for the scientific and ethical conduct of this research study, 
b. 	 to obtain IRB approval prior to revising or altering the research protocol or the approved informed 
consent text, and 
c. 	 to report immediately to the IRB any serious adverse events and/or unanticipated problems occur 
as a results of this study. 
The Principal Investigator MUST electronically sign this study within IRBNet prior to submitting this 
protocol to the IRB for review.  When you sign this study as the Principal Investigator, you are also 
agreeing to the terms in the Principal Investigator Assurance Statement above. 
[ CONFLICT OF INTEREST/CONFLICT OF COMMITMENT STATEMENT 
Have you (PI) and your BSU research team members (faculty, staff, or students) filled out the Annual 
Statement of Disclosure of a Conflict of InteresVConflict of Commitment Form? 
DYes  C8J  No 
If no, please explain: 
C8J 	 I and all applicable BSU research team members have reviewed the BSU "Policy on Conflict of 
Interest and Conflict of Commitmenr and have filed all necessary paperwork (if applicable).  This 
includes student researchers.  The policy can be found on pages 139-143 of the Faculty and 
Professional Handbook. 
[ EXPORT AND DEEMED EXPORT CONTROL 
The below questions are required by to be answered as part of Federal Export and Deemed Export Control 
Regulations and as part of Ball State University's Export/Deemed Export Control Program.  These regulations 
apply to any transfer of, release of, or access to, controlled technologies/organisms either to a foreign country 
or by a non-permanent resident foreign national in this country. 
Key definitions: 
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Foreign National: A foreign national who is any individual who is not a natural-born US citizen or: 
(1) is granted permanent residence, as demonstrated by the issuance of a permanent resident visa 
(i.e" "Green Card"); 
(2) is granted U,S. citizenship; or 
(3) is granted status as a "protected person" under 8 U.S.C. 1324b(a)(3). 
Dual-Use:  The technology/organism has both civilian and military uses. 
Fundamental Research: "... basic and applied research in science and engineering where the resulting 
information is ordinarily published and shared broadly within the scientific community.' (15 CFR §734.8)  In 
general, for research to  be considered "fundamental" it needs to have unrestricted access and/or 
dissemination (such as through publications, public presentations, available on the Internet, etc.).  Proprietary 
results/data/products (or where these are will not be publically available) are generally not considered 
fundamental research. 
Released:  When technology or organisms are available to foreign nationals for visual inspection (such as 
reading technical specifications, plans, blueprints, etc.); when technology is exchanged orally; or when 
technology is made available by practice or application under the guidance of persons with knowledge of the 
technology. 
Technology:  SpeCific information necessary for the "development," "production," or "use" of a product. 
Use:  Specific information necessary for the operation, installation (including on-site installation), 
maintenance (checking), repair, overhaul and refurbishing of a product. 
1. 	 Does the research involve any of the below situations?  o  Yes (Complete this section)  C8J  No (Skip to next section) 
US Federally funded and the funder will control/restrict the release of research 

results/products. 

Research is funded by and/or will ftow through a foreign government. 

Involves proprietary technologies and/or computer/communications source codes. 

Uses technologies/organisms that are classified as 'dual-use." 

The research/data/product has (or will have) release and/or access restrictions (beyond a 

reasonable/customary review period). 

Research involves classified information/technology. 

Technology/software/data being used is under the exclusive control of the US Government. 

Involves controlled/restricted weapons, law enforcement, security/surveillance, and/or non­

publically available encryption technologies and/or information. 

Uses GPS technologies in a foreign country. 

Technology/softwarelinformalion will be transferred  10,  released to and/or left in a foreign 

country. 

Involves items known  to be on the Commerce Control List by the Government Printing Office 

(GPO).  The file is updated every 48 hours.  (http://ecfr.gpoaccess.gov) 

A member of the research team is a non-permanent resident foreign national (please also fill 

out question #3 below). 

If yes to any, please explain: 
2. 	 Is the purpose/product of the proposed research to be "fundamental research? 
DYes  DNo 
3. 	 Supplemental information about non-permanent resident foreign national research team 
member(s): 
a,  Is the foreign national(s) in this country? 
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DYes  DNo  D  Working both here and abroad 
b. 	 Has the foreign national(s) filed a new (revised)  1-129 Form, or other appropriate Immigration 
form, with  BSU's Human Resources Office? 
DYes  D  No  D  Do not know 
c. 	 What is  the foreign national's country of citizenship? 
I 
If the research/data/product is classified as ''fundamental research" or determined to be exempt from  Federal 
Export Control or Deemed Export Control regulations then no speciallicense(s) will be required.  If controlled 
Exports/Deemed Exports are (or will be) involved, then specific Federal licenses may be required. 
I  RESEARCH PROJECT INFORMATION 
PROJECT TITLE: 
I The Importance of Study Abroad /Internships for Students in The Job Market 
SUBJECT INFORMATION 
Number of Subjects (Estimate or Range):  --'..:10:.:0________ 
Sex:  D  Male  D  Female  o Both Male and Female 
Age of SUbjects- Minimum Age:  --'..:18'---___  Maximum Age  -'N-=:./A'-'--___ 
SUBJECT POPULATION 
D  Normal Adult Population  o  Students  (~ 18 years old) 

D  Minors/Students  (~ 17 years old)' 

D  Pregnant Women (for studies involving physical experiments, examinations, and medical 

research)' 
D  Prisoners' 
D  People with Diminished Capacities' 
D  Persons undergoing and/or receiving health, medical, rehabilitative, treatmenUservices, etc.' 
D  Persons undergoing Social/Psychological counseling' 
D  Other (explain): 
'Protected Population:  This will require either Expedited or Full Board Review.  Please explain the purpose 
of using this population: 
SUBJECT RECRUITMENT 
Will the study be advertised on any media?  DYes  0  No 
If yes, what media will be used? (Check all that apply) 
D  BSU Communication Center (Mass BSU Email) 
D  Radio 
D  Departmental Pool/Email 
D  Flyer/Print 
D  Television 
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o 	 Social Media (Facebook, Twitter, etc.) 
o 	 Other (explain): 
I 
SUBJECT INCLUSION/EXCLUSION CRITERIA 
State an  Inclusion Criteria that the sub'ect must meet to be considered for the stud  : 
Must be 18 or older and enrolled in a mana  ement course at Ball State Universi  . 
State any Exclusion Criteria that would eliminate the subject prior to the study or after the study has started 
(e.g., the subject experiences symptoms that would put himlher at great risk, or the subject is not adhering 
to the protocol, etc.):
IN/A 
POTENTIAL RISKSIDISCOMFORTS TO THE SUBJECT 
Will there be any anticipated potential risks or discomforts to the subject(s) during the study? 
DYes  C8l  No 
If yes, indicate whether the sludy is minimal risk or greater than minimal risk and explain. 
(The federal regulations (45 CFR 46) define minimal risk thusly: ".. .the probability and magnitude of harm 
or discomfort anticipated in the research are not greater in and of themselves that those ordinarily 
encountered in daily life or during the performance ofroutine physical or psychological examinations or 
tests.'J: 
MINIMIZING THE SUBJECT[S) RISK 
Describe the precautions and safeguards that will be in place to minimize the risks to the subject. For 
research involving the risk of physical injury, describe the available emergency care in the event of a 
research-related injury. For research involving psychological risks, describe any plans for intervention 
(including reporting that may be mandated by federal/state law or licensure) and the events or subject 
responses that would prompt the exercise of such plans: 
I N/A 
SUBJECT AND STUDY BENEFITS 
Describe any potential benefits of the research to the subject andlor to society. Incentives and enjoyment of 
lhe study should not be considered as benefits. Keep in mind that some stUdies may not involve direct 
benefits to the subjects, but instead benefrts may be accrued to society rather than to the individual. If there 
are no benefits to the  artici  ant, then state, "no direct benefits." 
no direct benefits 
PROJECT SITE LOCATION 
(Location of data collection,  interviews,  or site where study will be conducted) 
C8l 	 Ball State UniversitylBurris Laboratory School 
BuildinglLab:  WB  Room Number(s):  _3'-.1"'6________ 
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D  Off-Site Location 
Location(s): _______  ______  ____________ 
D 	 Off-Site School 
School Name and Location: 
D 	 Internet 
D Social Media (Facebook, Twitter, etc.) 
D Online Survey (Survey Monkey, Qualtries,  InQisit, Panel Provider, etc.) 
D Other Internet Sites: 
I 
D 	 IU Ball Memorial Hospital 
Please contact Alfreda Bright-abright@iuhealth.orq, BMH's IRB to coordinate IRB review. 
D  Intemational Countries 
List Countries: 
D  U.S.  Based Field Study 
D  Other (Explain): 
I 
PLEASE NOTE: For research conducted at non·BSU institutions or organizations, a Letter of 
Support may be required.  The Letter of Support must be on the institution or organization 
letterhead and signed by a person of authority to grant access to the site (ex. Director, Manager, 
Principal, Superintendent, etc.). The Letter of Support is to be uploaded on IRBNet as part of your 
package.  An email message is NOT sufficient to meet this requirement. 
In cases where sites, agencies, etc. have not been identified yet, please indicate this in the narrative 
and make sure to upload these into your protocol once the letter is obtained.  This is handled as a 
Modification process once the project has been approved. 
COLLATORATIVE/MULTI-SITE RESEARCH PROJECTS 
Will the proposed research project be conducted as collaborative research (Le., research that involves two 
or more institutionslorganizations that hold Federal Wide Assurances and have duly authorized IRB's)? 
'Federal Wide Assurance- An institution committing to Deparlment of Health Human Services that will 
comply with  the requirements in the HHS Protection of Human Subjects regulations at 45 CFR parl 46. 
D Yes (If yes, please fill out the section below)  [8l No (skip this section) 
Provide the name of the other inslitution sand IRB contact  erson s  below: 
Please check the items below that are applicable: 
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D 
D 
All applicable IRB's will be reviewing the protocol independently of one another. 
PI of record is requesting that BSU act as the IRB of Record for the proposed project.  The other 
institution(s) will accept BSU's IRB approval or will be defer IRB review to BSU.  In the case of a 
deferral, please fill out and have all parties sign the IRB Deferral Request Form and submit that 
with the application package. 
A complete and signed IRB Deferral Request Form is needed before finallRB approval can 
be granted. 
D  PI of record is requesting that BSU defer to another institution's IRB (must be duly authorized and 
the institutions must have a currently active Federal Wide Assurance on record with OHRP).  In the 
case of a deferral, please fill out and have all parties sign the IRB Deferral Request Form and 
submit that to the Office of Research Integrity for review. 
D  The other institution(s) does not have an IRB and/or a current Federal Wide Assurance. 
IFUNDING 
Is the project currently funded?  DYes  ~No 
Is funding being sought for this project?  D  Yes  ~ No 
If yes to either question, please answer the following questions: 
List the agency(s) and/or sources: 
D  BSU Funded/Support 
D  Federally Funded 
Name of Federal Agency (i.e., NIH, DHHS, NSF, etc.): 
D  Private (Corporate, Foundation or Individual Sponsor) 
Name: 
D  Other (explain): 
I 
If the title of the grant application or contract differs from the title of the IRB protocol, also specify the 
granUcontract title: 
I 
I DATA CONFIDENTIALITY/ANONYMITY 
Describe the provisions for maintaining the privacy and confidentiality of the subject and data, as 
appropriate.  Data is considered to be anonymous only if there are no means by which the  researcher may 
identify the subject with  his/her data at any time during the study.  When coding the identity of the subject 
and his or her data by using personal identifiers, there exists a means for identifying the subject, and 
therefore the data is considered to be confidential. 
INames and workplaces of participants will not be revealed. 
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IDATA· COLLECTION, STORAGE AND SECURITY 
1. 	 Will any information regarding participant's identity (e.g., names, student IDs, etc.) be recorded? 
DYes  ~No 
measures will be taken: 
If yes, will the identifying information be stored with participant's responses? 

DYes  D  No 

2. 	 Where will the data be stored during and after study is complete? (Check all that apply) 
~ Locked CabineVOffice 
D  Password Protected Computer/Flash Drive/CD/DVD 
D  Home (Secure Location) 
D  Other (explain): 
I 
3. 	 How long will you keep the data?  _1.c..YL,Ce:,::a.c..r________ 
If the data is being retained indefinitely, please provide an explanation for why and ensure that an easy 
to read version is also  rovided in the Informed Consent: 
4. 	 Who will have access to the raw data besides yourself? (Check all that apply) 
~ Faculty Advisor 
D  Research Team 
D  Off Campus Collaborator 
D  Sponsor 
D  Federal Agency (NIH, FDA, NSF, etc.) 
D  Other (Explain): 
I 
IrSc=p-=-EC-:-:I-:-AL---:TY=P-=-ES=-O-:-cF=-=D =- A -= T- A-·------ - _. -----~-------, 
1. 	 Will educational records or information found  in educational records, as defined under the Family 
Educational Rights and Privacy Act (FERPA) be used?  D  Yes  ~ No 
If yes, has the institution performed a FERPA assessment to determine if an exemption to the FERPA 
signed release authorization requirement been met, or will you get Signed authorization for release 
infonmation?  DYes  D  No 
If yes,  please include a copy of the assessment (or letter from appropriate school offiCial) or a copy 
of the authorization form to be used. 
If no, please explain: 
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2. 	 Will health, medical or psychological records or information found  in the medical records, as defined 
under the Health Insurance Portability and Accountability Act (HIPAA), be use? 
DYes  [gi No 
If yes, has the applicable institution's Privacy Officer performed a HIPAA assessment to determine if an 
exemption to the HIPAA signed release authorization for research requirement exists, or will you get 
signed authorization for release of information for research?  DYes  D  No 
If yes, please include a copy of the assessment (or letter from appropriate Privacy Officer) or a 
copy of the authorization form to be used. 
If no, please explain: 
3. 	 Does this study involve any deception or coercion? 
(Please note that deception includes withholding information for the purpose of the study) 
DYes  [giNo 
If yes, please describe the nature of the deception or coercion and include a copy of the debriefing 
script: 
COMPENSATION 
1.  Are subjects being paid or receive incentives for participating in the study? 
2.  Are subjects being reimbursed for expenses? 
3.  Will students receive extra credit for a course if participating in the study? 
4. 	 Will students receive class or departmental research credit for their 
participation?  DYes  cg] No 
5.  Is there a completion bonus? 	 DYes  cg] No 
6.  Will there be compensation for research-related injury? 	 DYes  cg]  No 
7. 	 Other (explain): 
I 
If you answered "YES" to any question, provide an explanation. If you are paying participants, provide the 
source of those funds: 
Susan Brudvig has provided a $50 Amazon gift card . All participants will be entered 
into a drawing for it at the completion of the survey.  Names will be collected on 
Informed Consent forms. 
If you are using BSU funds, you will need to contact the BSU Office of University Controller (765­
285-8444) or visit their website for procedures and poliCies regarding tax information to be 
collected from participants. 
http://cms.bsu.eduiAbouVAdminislraliveOfficesIControllerIResourceslAPGI.aspx 
ISUBJECT FINANCIAL EXPENSES 
Will -subjects have any financial expenses to participate in the study? 
(i.e  ..  , travel/gas, food, hotel, etc.) 
DYes  [gi No 
If yes, please explain: 
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PURPOSE OF THE STUDY 
State the objectives of the research and, when appropriate, any hypotheses you have developed for the 
research. 
The objective of this project is to investigate the effects of study abroad experience on students in the job 
market.  The main research question is, "Is a study abroad experience as important as an internship?" 
But the research should also answer supplementary questions such as; does a study abroad experience 
make astudent more marketable to a company, and do employers seek out students who have studied 
abroad? 
RATIONALE 
Explain the need for the research.  Describe the data that the project is expected to provide and how the 
data will contribute to existing information in the field.  Provide a concise description of the previous work in 
the field 
Doing primary research will add a lot to my thesis. I fully intend on utilizing any and all secondary 
research that is already out there, but what I am interested in, is real tife application of a hypothesis. 
Because this topic relates so directly to my field, it will be beneficiat to myself as well as others to explore 
it.  How do local employers actually feel about study abroad?  Is it important in the job market?  These are 
things that students want to know, and I intend to discover them. 
RESEARCH REFERENCES/CITATIONS 
List any references/citations that you researched based on your study purpose and rationale for your 
project.  If no references/citations not used, please explain. 
While secondary research will be useful to collect background information on the topic, 
the primary research will add a unique element to my thesis and provide useful insight 
that is otherwise not avaliable. 
METHODS AND PROCEDURES 
Describe the study and design in detail and all procedures in which the subject will be asked to participate. 
If surveys and questionnaires are used for the study, how will be returned to the researcher?  If the 
research involves more than one visit to the research location, specify the procedures to take place at each 
session, the amount of lime for each session, the amount of time between sessions, and the total duration 
of the participation. If multiple researchers will be involved in the project, identify who will conduct which 
procedures. 
Upload all surveys, questionnaires, interview questions, or any other study instruments to IRBNet 
as separate documents. 
I intend to create three different resumes that are completely identical with the exception of one thing. 
One resume will have a study abroad experience listed, one will have an internship listed, and one will 
have neither.  I then intend to have these resumes evaluated by students enrolled in management 
courses at Ball State.  After the data is collected. I will use data analysis software to interpret the results. 
I 'INFORMED CONSENT 
Please indicate what type of Informed Consent (IC) will be used for this study.  (Check all that apply): 
C8J  Adult 
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o 	 Parental Permission (Minors) 
o 	 Child Assent (This needs to be written in age appropriate language) 
Are you applying for an alteration of the IC process or a waiver of the IC signature requirement? 
DYes  [:8:J  No 
If yes, check all that apply and explain: o 	 Online Survey 
o 	 Phone Interview  o 	 Signed Informed Consent will be the only piece of identifiable information collected and there are 
risks associated with identification. 
o 	 There are significant (additional) risks to participants by Signing the Informed Consent.  o 	 InternationallCultural Taboo 
o 	 Participants are illiterate or literacy comprehension is a significant concem. 
PLEASE NOTE:  If English is not the primary language of the participants, then the IC fonn must 
also be written in the participants' native language.  Include the translated IC fonns with your 
package and a statement as to how (or by whom) the IC's were translated. 
IOTHER DOCUMENTS AND FORMS 
List additional documents and forms required for your study.  Make sure you attach the documents and 
forms with  our IRBNet submission. 
CITI Training Certificates, Manipulation Materials, Sample Surveys, Informed Consent 
Forms, Scenario, and Thesis Pro  osal 
The new package created for submission for this Human Subjects Research Application and Narrative 
must be electronically signed within IRBNet by the Principal Investigator (and Faculty Advisor, when 
applicable).  Your electronic signature indicates your certification that the information provided in this 
document is accurate and current. 
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APPENDIX IV:  Informed Consent 
INFORMED CONSENT 
Study Purpose and Rationale 
The purpose of this research project is  to examine hiring practices in  the Job Market.  Especially concerning differences 
in  candidates.  Findings from this  research may be used in  the future as  reference for students entering the job market. 
became interested in  this topic upon entering the job market myself. 
Inclusion/Exclusion Criteria 
To be eligible to participate in  this study, you must 18 years or older and enrolled in  a Management course at Sail State 
University. 
Participation Procedures and Duration 
For this project. you will  be asked to review a resume.  You will  then be asked to fill  out a short self-administered 
survey about that resume.  Questions will  regard to the individuals readiness for the job market and past experience. 
You may also be asked supplemental questions about your personal preference on hiring.  In  total, this should no take 
more than 30 min  of you r time.  If you choose not to participate in  this survey it will  in  no way affect your grade or 
participation in  this class. 
Data Confidentiality or Anonymity 
All  data will  be maintained as  confidential.  No identifying information such as names will appear in any publication or 
presentation of the data. 
Storage of Data 
Paper data will  be stored in a locked filing  cabinet in  the researcher's office for one year and will  then be shredded.  The 
data will also be entered into a software program and stored on the researcher's password-protected computer for one 
year and then deleted.  Only members of the research team will  have access to the data. 
Risks or Discomforts 
There are no perceived risks for participating in  this study. 
Who to Contact Should You Experience Any Negative Effects from Participating In this 
Study 
Should you experience any feelings of anXiety, there are counseling services available to you through the Sail State 
Counseling Center in  Muncie, 765-285-1736. 
Benefits 
No direct benefits.  You will  be entered into a drawing for a $50 gift certificate to Amazon. 
Voluntary Participation 
Your participation in  this study is completely voluntary and you are free to withdraw your permission at anytime for any 
reason without penalty or prejudice from the investigator.  Please feel free to ask any questions of the investigator 
before signing this form and at any  time during the study. 
IRB Contact Information 
For one's rights as  a research subject, you may contact the follOWing:  For questions about your rights as a research 
subject, please contact the Director, Office of Research Integrity, Ball State University, Muncie, IN  47306, (765) 285­
5070 or at irb@bsu.edu. 
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Researcher Contact Information 
Principal Investigator: 
Grace Williams. Undergraduate Student 
Marketing & Spanish 
Ball State University 
Muncie. IN  47306 

Telephone: (217) 493-9165 

Email: gcwilliams2@bsu.edu 

Please Print Full Name 
Faculty Supervisor: 
Dr. Susan Brudvig 

Marketing & Management 

Ball  State University 

Muncie. IN  47306 

Telephone:  (765) 285-6008 

Email: sbrudvig@bsu.edu 
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APPENDIX V:  Scenario 
SCENARIO 
Please read the following scenario,  review the resume,  and complete the  survey. 
Imagine that you are the hiring manager for an average sized company in  Indianapolis.  You are 
growing quickly and are looking to increase the size of your team.  Your company wants to hire 
someone directly out of college so that they can take advantage of the work ethic and fresh 
perspective that usually comes with someone of that age.  Your greatest needs right now are in 
Marketing, and your team could use an extra set of hands.  You are looking to hire for an 
entry-level position.  The candidate needs to be well rounded, adaptable. knowledgeable, and 
determined among other things. 
Review the attached resume carefully, paying special attention to their involvement on campus, 
experience, and education.  Take these things into consideration and complete the attached 
survey. 
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APPENDIX VI:  Resume A 
Pat A. Smith 
5555 N. Linden St.. Muncie. IN. 47306 
Phone: (555) 555-5555 E-Mail: pat.a.smlth@gmall.com 
I
Objective 
To obtain a  full  time position in  the fietd of Marketing. 
Education 
Ball State University 
Major I:  Marketing 
Major II:  Spanish 
2009 - 2013 
Honors: Presidential Scholarship. Miller College of Business  Merit Award, Miller College of Business  Honors 
Program, Honors College 
GPA: 3.7 /  4.0 
Universldad de Madrid 
Took port  in a language and culture intensive program 
Attended over 20 hours of class a week. 
Improved my language skills immensely 
Troveled Europe over the span of 6 months. 
Experience 
Tour Guide, Office of Admissions, Ball State University 
Recruit potential students 
Maintain positive business relationships 
Correspond with future attendees 
Act as on ambassador for the universily 
Barista, Starbucks Coffee Company 
Visualized store layout 
Crafted beverages 
Implemented sates techniques 
Prepared store for cleaning inspections 
Activities 
American Marketing Associotion 
Notional Society of Collegiate Scholars 
Spring 2010 
2010 - Present 
2007 - 2010 
International Conversation Hour 
Advanced Professionalism Certificate Program 
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APPENDIX VII:  Resume B 
Pat A. Smith 
5555 N, linden SI.. Muncie, IN, 47306 
Phone: (555) 555-5555 E-Mail: pal.a.smllh@gmaILcom 
Objective 

To obtain a full time position in the field of Morketing, 

Education 
Boll State University  2009 - 2013 
Major I: Marketing 
Major II: Spanish 
Honors: Presidential Scholarship, Miller COllege of Business Merit Award, Miller College of Business Honors 
Program, Honors COllege 
GPA: 3.7 /  4.0 
Experience 
Intern, Willow Marketing 
Completed project specific research for clients 
Compiled Google Analylics repons 
Provided Quality Assurance for design team 
Ensured top level customer service 
Tour Guide, OHlce of Admissions, Ball State University 
Recruit polenlial studenls 
Maintain posilive business relationships 
Correspond with future attendees 
Act os on ambassador for the university 
Barista, Starbucks CoHee Company 
Visualized store layout 
Crafted beverages 
Implemented sales techniques 
Prepared store for cleaning inspections 
Activities 
American Morketing Association 
Notional Society of Collegiate Scholars 
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Summer 2012 
2010 - 2012 
2007 - 2010 
International Conversation Hour 
Advanced Professionalism Cenificate Program APPENDIX VIII:  Resume C 
Pat A.  Smith 
5555 N.  linden 51., Muncie, tN, 47306 
Phone: (555) 555-5555 E-Mail: pal.a.5mllh@gmall.com 
I
Objective 
To  obtain a full  time position in  the field of Marketing. 
Education 
Boll Siole University  2009 - 2013 
Major I: Marketing 
Major II : Spanish 
Honors: 
Presidential Scholarship 
Miller College of Business Merit Award 
Miller College of Business  Honors Program 
Honors College 
GPA: 3.7 / 4.0 
Experience 
Tour Guide, Office 01 Admissions, Ball Siole University  2010 - Present 
Recruit potential students 
Maintain positive business relationships 
Correspond with fulure attendees 
Act as an ambassador for the university 
Borlslo, Siorbucks Coffee Company  2007 - 2010 
Visualized store layout 
CraBed beverages 
Implemented sales techniques 
Prepared store for cleaning inspections 
Activities 
American Marketing Association 
National Saciety of Collegiate Scholars 
International Conversation Hour 
Advanced Professionalism Cer1ificate Program 
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APPENDIX IX:  Survey 
CANDIDATE EVALUATION FORM 
Please  rate (circle)  the (allowing on a scale (rom  I - 10,  10 being very likely, and  I being very 
unlikely. 
Your likeliness to reject this candidate  1---2---3---4---5---6---7---8---9---10 
Your likeliness to interview this candidate  I ---2---3---4---5---6---7  ---8---9  ---I 0 
Your likeliness to hire this candidate  I ---2---3 ---4---5---6---7  ---8---9--- I 0 
Please  rate  (circle)  the (allowing  characteristics on  a scale (rom  I - 10,  10 meaning the candidate 
reflects this characteristic well,  I meaning  the candidate does not reflect this 
characteristic at all. 
Individuality  1---2---3---4---5---6---7  ---8---9---10 
Organization  1---2---3---4---5---6---7---8---9---10 
Knowledge  1---2---3---4---5---6---7---8---9---10 
Adaptability  1---2---3---4---5---6---7  ---8---9---10 
Sociability  1---2---3---4---5---6---7  ---8---9---10 
Determination  1---2---3---4---5---6---7  ---8---9---10 
Awareness  1---2---3---4---5---6---7  ---8---9---10 
Involvement  1---2---3---4---5---6---7  ---8---9---10 
Experience  1---2---3---4---5---6---7---8---9---10 
Well-Roundedness  1---2---3---4---5---6---7  ---8---9---10 
Please  rate  (circle)  the same characteristics on  a scale (rom  I - 10,  10 meaning the characteristic is 
very important to you in  the hiring process,  I  meaning the characteristic is not Important to 
you at all in the hiring process. 
Individuality 
Organiza tion 
Knowledge 
Adaptability 
Sociability 
Determination 
Awareness 
Involvement 
Experience 
Well-Roundedness 
C:IOOCUMENTSIFALL_1011ITHESISISURVEY_C 
1---2---3---4---5---6---7---8---9--- 10 
1---2---3---4---5---6---7---8---9---10 
I ---2---3 ---4---5---6---7  ---8---9--- I 0 
1---2---3---4---5---6---7  ---8---9---10 
1---2---3---4---5---6---7---8---9--- 10 
I ---2---3 ---4---5---6---7---8---9--- I 0 
I ---2---3 ---4---5---6---7  ---8---9---I 0 
I---2---3 ---4---5---6---7  ---8---9---10 
1---2---3---4---5---6---7  ---8---9---10 
1---2---3---4---5---6---7---8---9---10 
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APPENDIX X:  Sample Means & Significance 
MEANS  STATISTICAL 
TRAIT 
CONTROL (I)  INTERNSHIP (2)  STUDY ABROAD (3) 
SIGNIFICANCE 
(P< .I) 
Reject  3.100  3.140  ~ ({"lO  0.846 
Interview  8.350  8.380  8  (J  0.907 
Hire  7.350  7.280  7  C  0.479 
Individuality  6.810  6.720  7"  200  0.620 
Organization  '.)0  7.760  7.800  0.693 
Knowledge  d  80  8.000  8.070  0.379 
Adaptability  7.000  7.380  Q  5... )  000 
Sociability  8.420  7.830  ojU  0.105 
Determination  Q 580  8.000  8.530  0.260 
Awareness  7.710  7.340  o~O  0.5 IS 
Involvement  8.480  8.620  .610  0.897 
Experience  6.610  "1  ~ I  0  7.03 ~ 1 1  0.306 
Well Roundedness  7.740  8.030  8.070  0.677 
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Case Processing Summary 
Cases 
Included  Excluded  Total 
N  Percent  N  Percent  N  Percent 
Knowledge2  " TYPE  90  100.0%  0  0.0%  90  100.0% 
Adaptability2  • TYPE  90  100.0%  0  0.0%  90  100.0% 
Sociability2  • TYPE  90  100.0%  0  0.0%  90  100.0% 
Determination2  • TYPE  90  100.0%  0  0.0%  90  100.0% 
Awareness2  • TYPE  90  100.0%  0  0.0%  90  100.0% 
Involvement2  • TYPE  90  100.0%  0  0.0%  90  100.0% 
Experience2  • TYP E  90  100.0%  0  0.0%  90  100.0% 
WeliRoundedness2  90  100.0%  0  0.0%  90  100.0% 
TYPE 
Report 
TYPE  REJECT  INTERVIEW  HIRE  Individuality  Organization  Knowledge 
1  Mean  3.10  8.35  7.35  6.81  806  8.48 
N  31  31  31  31  31  31 
Std.  Deviation  2.103  1.924  1.561  1.662  1.340  1.288 
2  Mean  3.14  8.38  7.28  6.72  7.76  8.00 
N  29  29  29  29  29  29 
Std.  Deviation  2.100  1.801  1.667  2.202  1.826  1.464 
3  Mean  2.87  8.53  7.73  7.20  7.80  8.07 
N  30  30  30  30  30  30 
Std.  Deviation  1.613  1.306  1.413  2.124  1.324  1.596 
Total  Mean  3.03  8.42  7.46  6.91  7.88  8.19 
N  90  90  90  90  90  90 
Std.  Deviation  1.934  1.683  1.545  1.992  1.498  1.453 
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Report 
TYPE  Adaptability  Sociability  Determination  Awareness  Involvement 
t  Mean  7.00  B.42  B.58  7.71  BAB 
N  31  31  3t  31  31 
Std. Deviation  1.43B  1.232  1.119  1.243  1.435 
2  Mean  7.3B  7.83  B.OO  7.34  B.62 
N  29  29  29  29  29 
Std. Deviation  1.545  1.774  1.581  2.1 09  1.635 
3  Mean  B.53  B.63  B.53  7.83  B.67 
N  30  30  30  30  30 
Std.  Deviation  1.167  1.426  1.737  1.621  1.709 
Total  Mean  7.63  B.30  B.3B  7.63  B.59 
N  90  90  90  90  90 
Std. Deviation  1.525  1.510  1.503  1.679  1.579 
Report 
TYPE  Experience 
WeliRounded 
ness  Individualily2  Organization2  Knowledge2 
1  Mean  6.61  7.74  7.35  B.SB  B.6B 
N  31  31  31  31  31 
Std.  Deviation  2.02B  1.316  2.259  1.336  1.514 
2  Mean  7.41  B.03  7.07  B.31  B.76 
N  29  29  29  29  29 
Std.  Deviation  2.096  1.523  2.219  1.62B  1.1 B5 
3  Mean  7.03  B07  7.60  B.57  B.50 
N  30  30  30  30  30 
Std. Devialion  I .B84  I .BS6  1.714  1.305  1.137 
Total  Mean  7.01  7.94  7.34  B.49  B.64 
N  90  90  90  90  90 
Std.  Deviation  2.00B  1.568  2.067  1.416  1.2B4 
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Report 
TYPE  Adaptability2  Sociability2 
Determination 
2  Awareness2  Involvement2 
t  Mean  8.71  845  9.23  7.84  8.10 
N  31  31  31  31  31 
Std . Deviation  1.596  1.338  1.087  1.551  1.660 
2  Mean  848  8.10  8.52  7.93  7.86 
N  29  29  29  29  29 
Std . Deviation  1.326  1.988  1.526  1.811  2,248 
3  Mean  8.67  8.17  9.10  7.77  843 
N  30  30  30  30  30 
Std. Deviation  1.155  1.859  1.062  1.547  1,382 
Total  Mean  8.62  8.24  8.96  7.84  8.13 
N  90  90  90  90  90 
Std. Deviation  1.362  1.731  1.262  1.621  1.788 
Report 
TYPE  Experience2 
WeliRounded 
ness2 
1  Mean  8.t6  8,58 
N  31  31 
Sid. Deviation  1.675  1,587 
2  Mean  7.72  8,59 
N  29  29 
Std, Deviation  2,051  1.680 
3  Mean  8,13  8.57 
N  30  30 
Std,  Deviation  1.592  1455 
Total  Mean  8.01  8.58 
N  90  90 
Std, Deviation  1.771  1,558 
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APPENDIX XII: ANOV A 
ANOVA Table 
Sum of 
Squares  dl  Mean Square 
REJECT' TYPE  Belween Groups  (Combined)  1.275  2  .638 
Within Groups  331 .625  87  3.812 
Total  332.900  89 
INTERVIEW' TYPE  Belween Groups  (Combined)  .565  2  .282 
Within Groups  251.391  87  2.890 
Total  251.956  89 
HIRE' TYPE  Belween Groups  (Combined)  3.566  2  1.783 
Within Groups  208.757  87  2.400 
Total  212.322  89 
Individuality· TYPE  Belween Groups  (Combined)  3.857  2  1.929 
Within Groups  349.432  87  4.016 
Total  353.289  89 
Organization' TYPE  Belween Groups  (Combined)  1.674  2  .837 
Within Groups  197.981  87  2.276 
Total  199.656  89 
Knowledge' TYPE  Belween Groups  (Combined)  4.180  2  2.090 
Within Groups  183.609  87  2.110 
Total  187.789  89 
Adaptability' TYPE  Belween Groups  (Combined)  38.606  2  19.303 
Within Groups  168.294  87  1.934 
Total  206.900  89 
Sociabilily • TYPE  Belween Groups  (Combined)  10.247  2  5.124 
Within Groups  192.653  87  2.214 
Total  202.900  89 
Determination' TYPE  Belween Groups  (Combined)  6.141  2  3.070 
Within Groups  195.015  87  2.242 
Total  201 .156  89 
Awareness' TYPE  Belween Groups  (Combined)  3.795  2  1.897 
Within Groups  247.105  87  2.840 
Total  250.900  89 
Involvement' TYPE  Belween Groups  (Combined)  .553  2  .276 
Within Groups  221 .236  87  2.543 
Total  221 .789  89 
Experience' TYPE  Belween Groups  (Combined)  9.633  2  4.816 
Within Groups  349.356  87  4.016 
Total  358.989  89 
Well Roundedness • TYPE  Belween Groups  (Combined)  1.955  2  .977 
Within Groups  216.768  87  2.492 
Total  218.722  89 
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ANOVA  Table 
F  Sig. 
REJECT' TYPE  Between Groups  (Combined)  .167  .846 
Wilhin Groups 
Total 
INTERVIEW' TYPE  Between Groups  (Combined)  .098  .907 
Within Groups 
Total 
HIRE' TYPE  Between Groups  (Combined)  .743  .479 
Within Groups 
Total 
Individuality· TYPE  Between Groups  (Combined)  .480  .620 
Within Groups 
Total 
Organization' TYPE  Between Groups  (Combined)  368  .693 
Within Groups 
Totat 
Knowledge' TYPE  Between Groups  (Combined)  .990  .376 
Within Groups 
Totat 
Adaptability' TYPE  Between Groups  (Combined)  9.979  .000 
Within Groups 
Total 
Sociability' TYPE  Between Groups  (Combined)  2.314  .105 
Within Groups 
Totat 
Determination' TYPE  Between Groups  (Combined)  1.370  .260 
Within Groups 
Total 
Awareness' TYPE  Between Groups  (Combined)  .668  .515 
Within Groups 
Total 
Involvement· TYPE  Between Groups  (Combined)  .109  .897 
Within Groups 
Total 
Experience' TYPE  Between Groups  (Combined)  1.199  .306 
Within Groups 
Total 
Well Roundedness • TYPE  Between Groups  (Combined)  .392  .677 
Within Groups 
Tolal 
Page 7 
S2 
ANOVA Table 
Sum of 
Squares  dl  Mean Square 
Individuality2' TYPE  Belween Groups  (Combined)  4.163  2  2082 
Within Groups  376.159  87  4.324 
Total  380.322  89 
Organization2 • TYPE  Belween Groups  (Combined)  1.367  2  .683 
Within Groups  177.122  87  2036 
Total  178.489  89 
Knowledge2 • TYPE  Belween Groups  (Combined)  1038  2  .519 
Within Groups  145.585  87  1.673 
Total  146.622  89 
Adaptability2 • TYPE  Belween Groups  (Combined)  .860  2  .430 
Within Groups  164295  87  1.888 
Total  165.156  89 
Sociability2 • TYPE  Belween Groups  (Combined)  2.088  2  1.044 
Within Groups  264.534  87  3.041 
Total  266.622  89 
Detennination2 • TYPE  Belween Groups  (Combined)  8.461  2  4.231 
Within Groups  133.361  87  1.533 
Total  141 .822  89 
Awareness2' TYPE  Belween Groups  (Combined)  .400  2  .200 
Within Groups  233.422  87  2.683 
Total  233.822  89 
Involvement2 • TYPE  Belween Groups  (Combined)  4.875  2  2.438 
Within Groups  279.525  87  3.213 
Total  284.400  89 
E'perience2 • TYPE  Belween Groups  (Combined)  3.536  2  1.768 
Within Groups  275.453  87  3.166 
Total  278.989  89 
WeliRoundedness2 •  Belween Groups  (Combined)  .006  2  .003 
TYPE  Within Groups  215.950  87  2.482 
Total  215.956  89 
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ANOVA Table 
F  Sig. 
Individualily2 • TYPE  Between Groups  (Combined)  .481  .620 
Wilhin Groups 
Tolal 
Organizalion2 • TYPE  Between Groups  (Combined)  .336  .716 
Wilhin Groups 
Tolal 
Knowledge2 • TYPE  Between Groups  (Combined)  .310  .734 
Wilhin Groups 
Tolal 
Adaplabilily2 • TYPE  Between Groups  (Combined)  .228  .797 
Wilhin Groups 
Tolal 
Sociabilily2 • TYPE  Between Groups  (Combined)  .343  .710 
Wilhin Groups 
Tolal 
Delerminalion2' TYPE  Between Groups  (Combined)  2.760  .069 
Wilhin Groups 
Tolal 
Awareness2 • TYPE  Between Groups  (Combined)  .075  .928 
Wilhin Groups 
Tolal 
Involvemenl2 • TYPE  Between Groups  (Combined)  .759  .471 
Wilhin Groups 
Tolal 
Experience2 • TYPE  Between Groups  (Combined)  .558  .574 
Wilhin Groups 
Tolal 
WeliRoundedness2 •  Between Groups  (Combined)  .001  .999 
TYPE  Wilhin Groups 
Tolal 
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54 Measures of Association 
Eta  Ela Squared 
REJECT' TYPE  .062  .004 
INTERVIEW '  TYPE  .047  .002 
HIRE ' TYPE  130  .017 
Individuality· TYPE  .104  .011 
Organizalion • TYPE  .092  .008 
Knowledge' TYPE  .149  .022 
Adaplability • TYPE  .432  .187 
Sociabilily • TYP  E  .225  .051 
Determinalion • TYPE  .175  .031 
Awareness ' TYPE  .123  .015 
Involvemenl • TYPE  .050  .002 
Experience' TYPE  .164  .027 
WaliRoundadness • TYPE  .095  .009 
Individuality2 • TYPE  .105  .011 
Organizalion2 • TYPE  .088  .008 
Knowledge2 • TYPE  064  .007 
Adaplability2 • TYPE  .072  .005 
Sociability2 • TYPE  .089  .008 
Determinalion2 • TYPE  .244  .060 
Awareness2 • TYPE  .041  .002 
Involvemenl2 • TYPE  .131  .017 
Experience2 • TYPE  .113  .013 
WeliRoundadness2 •  .005  .000 
TYPE 
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